
Seminars on Strategy
The Best Strategic Training in the World

The 2,500 year-old secrets of strategy have a few simple rules, 
but those rules work so well because so few know them.

A Worldwide Organization of Licensed Trainers in Strategy
Seminars in Strategy is a unique worldwide organization that provides a consistent 
message about using strategy to “win while avoiding confl ict” based on the original 
concepts of Sun Tzu.  Though developed for winning on the battlefi eld, these prin-
ciples have are the most versatile and practical competitive training in the world.   

Everyone Can Now Learn Real Strategy
Our presentations explain the principles of strategy so that people can immedi-
ately use them to meet the challenges they face every day.  Each seminar is custom 
tailored to the unique needs of your organization including special seminars for 
managers, salespeople, and marketing.

St r ategy is  no t :
Just another way of saying “planning”
Any type of action that seems like a good idea
A way of fi ghting with people to get your way

St r ategy is :
A science based on the laws of human nature
The way you analyze and advance positions
A complete set of well-defi ned principles
A method for making better decisions
A way of winning without fi ghting 

Each seminar  ex plains :
Your natural inclination is to either to run away from 

problems or get into battles with people. This “fl ight” 
or “fi ght” refl ex results directly from a lack of strategic 
training. 

In these seminars your people can learn: 
% The fi ve components of a strategic position 
� The three levels of goals and rewards
O The four steps to advancing a position
[ The three concepts that defi ne opportunity 
+ The surprising way you create momentum.
� The nine strategic situations and their response. 

3M
Abbott Labs
Allied Vaugh
American Express
Boy Scouts of America
Campbell Soup
Caterpillar
Chubb and Sons
Communication Media Managers 
of America
Coors Brewing
Cummins

Organizations Whose Members We have Trained:

Direct Marketing Assoc.
Dish Network
Edward Jones and Company
Fermilabs
Gannet Co.
George Mason Univ.
Goodyear Tire and Rubber
Humana Inc.
IBM
Idaho Business League
Jardin’s
JC Penney’s

John Hancock Financial
Kraft Foods
Lockheed Martin
Marriot International
Mayo Clinic
Medtronic
Mine Safety Appliance Company
Mississippi Power Company
Nabisco
Nationwide Insurance 
Old Dominion Univ.
Prudential Financial

Reader’s Digest Assoc.
Safeway Inc.
SBC Corporation
SC Johnson and Son
Southern California Edison
State Farm Insurance
The World Bank
Univ. of Colorado Heath Sci-
ence
University of Texas
University of Washington
US Census Bureau
USAA



To Schedule a Seminar On Strategy, 
Contact: 

Audience Testimonials on 
Seminars on Strategy

“I have so many positive reviews from the audience—they really 
enjoyed the presentation." 
Maria “Lu" Pineda, Kraft Foods

“The laboratory employs over 2,200 physicists, engineers, and 
administrative professionals...These Art of War principles allowed Art of War principles allowed Art of War
me to see the key actions required to keep my department viable.” 
Fred W. Ullrich, Jr.,  Fermilab

“You can use Nabisco and me personally as a ref er ence anytime." 
Angela Nyugen, Nabisco

“Gary is able to take...The Art of War and distill them into practical The Art of War and distill them into practical The Art of War
leadership methods that I can use.” 
Marv Mitchell, Mayo Clinic 

“We have heard many favorable comments about Gary’s Art of 
War keynote address at our national conference in San Antonio. 
In fact, it was the highest-rated presentation of the entire confer-
ence. ” 
Richard E. Van Deusen,  Communication Media Managers of American

“He’s one of the highest-rated speakers ever to come before our 
membership, and we can highly recommend him to others inter-
ested in helping their audiences think more strategically.”  
John Clarkson, Boy Scouts of America

“Rather than speak in generalities...Gary Gagliardi was able to 
apply the philosophy of Sun Tzu’s The Art of War to the manage-The Art of War to the manage-The Art of War
ment and business problems that I face every day.” 
Timothy Lorang, ResearchChannel, University of Washington

Based On the Timeless Principles of Sun Tzu’s The Art of War
As the world grows more competitive, learning the basic principles of strategy 
has become crucial to success.  Directly or indirectly, all these lessons come 
originally from Sun Tzu’s historic treatise on strategy.   

These seminars are prepared by Gary Gagliardi, the award-winning author of 
over a dozen books on strategy,  recognized as America’s leading expert on the 
principles of Sun Tzu. 


